
 

 

MAC LEADER 

July, 2019 
 

 
 

65th Annual MAC Convention and Trade Show 

 
 

The site of our November 6-8, 2019 MAC Convention and Trade Show, will be the Valley 
Forge Casino Resort.  This property has much to offer our attendees, including the casino, 
spa, fitness center, pool, and much more. The hotel is very near the King of Prussia Mall, 
Valley Forge National Park, and all the amenities of Philadelphia, PA.  We are excited to be 
in an area with so many opportunities for activities.   
 
The convention itself is shaping up to be one of our best ever.  Our speakers will include: 
Kevin Nolan, Rick Holtz and Bill Silverman, and Stacey Spear.  You can’t afford to miss 
out on all the information that will be offered at our seminars. In addition to all the 
contractor education, there will be a track of crew training plus a trade show where you will 
enjoy learning more about the new and improved products and services trending in our 
industry. 

Mark your calendars now so you can avoid scheduling conflicts! 

 
We are putting together the Program Book for the Convention as we have in the past, and 

have sent invoices to members who have advertised in the book in previous years.  We will 

now open up the opportunity to the rest of the members to support MAC by sponsoring a 

page in the book.  In the near future, you should be receiving an invoice from Cathie 

Andersen, MAC Staff Assistant.  The invoice will be for a full-page ad, but you can choose 

to change it to a half-page ad when you pay it.  If you have any questions, please give me or 

Cathie a call.  My office number is: 703-378-4455, Cathie’s cell is: 856-979-8720. 

 

  



 

2020 MAC Spring 

Meeting/Cruise! 
The MAC Board of Directors voted at the 2019 

Spring Meeting to book another cruise for our 

2020 Spring Meeting and plans have been 

finalized for that trip.  We have reserved a group 

rate for the Royal Caribbean ship Mariner of the 

Seas, sailing Monday, April 27 thru Friday May 1, round trip to the Bahamas from Port 

Canaveral, Florida.  Our Group Number is 8833811.  The toll free number to call to book 

your cabin is: 800-465-3595, option 4. Deadline for booking your cabin to get the group 

rate is August 22. You will need the following information to book your cabin: 

 Name as it appears on travel documents 
 Citizenship 
 Age 
 Gender 
 Mailing Address 
 Telephone Number 
 Email Address 
 Proper Deposit ($200 per stateroom) 

The itinerary for the trip is as follows: 

Monday, April 27, Leave Port Canaveral, FL, 4:00 p.m., Tuesday, April 28, Perfect Day at 
Coco Cay, Bahamas (see bottom picture below), Wednesday, April 29, Nassau Bahamas, 
Thursday, April 30, fun day at sea.  Friday, May 1, 7:00 a.m. return to Port Canaveral.  If 
you are flying to Florida, you'd probably want to fly in to Orlando and take ground 
transportation to Port Canaveral. 

These are the rates quoted to me for various cabin types (all quoted per cabin with double 
occupancy), but they are subject to change without notice: 

Inside: $1035.76    Ocean View: $1276.56      Balcony: $1591.16    Jr. Suite: $2014.16 

We hope you'll join us for this wonderful, relaxing trip aboard the newly-remodeled 

Mariner of the Seas. Check out their website: https://www.royalcaribbean.com/, and 

call now to guarantee you get the cabin of your choice! 

 
 
 
 

https://www.royalcaribbean.com/


 

  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

Newly-Designed MAC Website 
Please visit our newly-remodeled MAC PDCA website.  There is a list of our members, 
pictures of recent events, showcased member projects, and the ability to register and pay for 
your dues and our events online.  If you haven’t already done so, log on to 
www.macpdca.org and take a tour of the new site. 
 

 

NATIONAL PDCA NEWS 

 

Same Great Content, New Name  
You may have noticed our logo looks a little different and we are going by PCA instead of 
PDCA. To better represent the industry we serve and show the growth of our trade 
association, we updated our name to be the Painting Contractors Association (PCA). Along 
with that comes a new logo and some minor changes to our website. 

As our organization grows, we’ve adapted to meet the needs of the growing painting 
industry. Over the past few years, our logo has transitioned to be what it is today. 

The association has always been referred to by its acronym, which was often confused. This 
new change relieves the confusion of why the acronym “PDCA” did not align with the 
Painting Contractors Association. People don’t always know what acronyms mean and 
words like “decorating” can have a tendency to date the association. Since the association 
changed from Painting & Decorating Contractors of America to Painting Contractors 
Association, this positions us to not only be inclusive of current members and younger 
generations starting painting businesses in the future but also signifies we are inclusive of 
painting contractors globally–no longer just the United States. 

PCA Board Chair, Gina Koert, said, “Resistance to change is one of the biggest challenges 
for continuous improvement and new opportunities in an organization. However, our 
mission as a trade association to the industry remains unchanged; the newest change to PCA 
seemed appropriate for many reasons. Our Board of Directors voted and the change was a 

http://www.macpdca.org/
https://pcapainted.org/


 

great way to reintroduce ourselves and tell the industry we are evolving, forward thinking 
and staying relevant as an association.” 

Now known as PCA, we want you to know we are continuously dedicated to the success of 
the painting contractors through ethics, education and excellence. 

PCA is the only trade association dedicated to the success of painting and decorating 
contractors. PCA offers its members many opportunities to develop and grow through 
participation in educational programs, attendance at networking meetings, use of PCA 
Industry Standards and much more. 

 

 

CHAPTER NEWS 

If you would like to put your chapter meeting announcements or your company or 

chapter charity events in this newsletter, please send the information to Anita Dallas 
(adallas@cox.net) by the 20th of the month before the event.  

 

We have many MAC Members at large who don’t have a chapter in their immediate 

vicinity and who may want to participate in a chapter event.  Putting your chapter 

upcoming meetings/events in this e-newsletter lets them know what is happening around 

the council.  I’m sure your chapter would welcome MAC members from other areas at 

your events. Making sure to send me your upcoming event information in a timely 

manner will help keep all our MAC members informed of educational events throughout 

the region. 

 

 

 PRAYER REQUESTS:  

Retired Richmond Chapter member, George Ernest Mowbray, Jr., 92, passed away on June 
22.  He was preceded in death by his loving wife, Thelma, on March 17, 2019.  They had 
been married 72 years. George was the father of George Ernest (Ernie) Mowbray, III, who 
is the current owner of the family business, George E. Mowbray, Jr. Painting, in Richmond.  
Please keep the family in your prayers. 

We ask that you keep all of our members, their families, and employees in your prayers. 
Many in our MAC Family struggle with health issues on a daily basis. Please let me know 
of anyone needing particular prayers at this time. 

mailto:adallas@cox.net


 

 

Featured Articles: 

Why is it So Hard to Stick to Good Habits? 

by James Clear 
   

Have you ever set out with the goal of actually sticking to a new behavior … only to find 
yourself not doing it at all one week later? 

I know I have. 

Why is so hard to form good habits? Why is it so difficult to make consistent change? How 
can we have the best intentions to become better, and yet still see so little progress? 

And most importantly, is there anything we can do about it? 

Your Life Goals are Not Your Habits 

Your audacious life goals are fabulous. We're proud of you for having them. But it's 

possible that those goals are designed to distract you from the thing that's really frightening 

you—the shift in daily habits that would mean a re–invention of how you see yourself. 

— Seth Godin 

We all have hopes and dreams (if you don't, you're probably not the type of person who 
would be reading this article). 

And most of the time, we have at least a general sense of what those goals are: the way we 
want our bodies to look and the good health we want to enjoy, the respect we want to 
receive from our peers and the important work we want to create, the relationships we want 
with our family and friends and the love we want to share. 

Overall, this is a good thing. It's nice to know what you want and having goals gives you a 
sense of direction and purpose. However, there is one way that your hopes and dreams 
actually sabotage you from becoming better: your desires can easily lure you into biting off 
more than you can chew. 

You know exactly what I mean… 

 You get inspired by The Biggest Loser, head to the gym, bust your butt to the point of 
exhaustion, and take the next three months off to recover. 

 You finally get that urge to write your book, write all day over the weekend, and then 
go back to work on Monday and never come back to it. 



 

 You're motivated by your friend's stories of traveling to new countries, so you start to 
plan your own around–the–world trip, only to end up overwhelmed by all the details 
and stay at home. 

Too often, we let our motivations and desires drive us into a frenzy as we try to solve our 
entire problem at once instead of starting a small, new routine. 

I know, I know. It's not nearly as sexy as saying you lost 30 pounds in 3 months. But the 
truth is this: the dreams that you have are very different from the actions that will get you 
there. 

So how do we balance our desire to make life–changing transformations with the need to 
build small, sustainable habits? 

I'm glad you asked. 

Good Habits: Dream Big, But Start Small 

If you're serious about making real change — in other words, if you're serious about doing 
things better than you are now — then you have to start small. 

Imagine the typical habits, good or bad: Brushing your teeth. Putting your seatbelt on. 
Biting your nails. 

These actions are small enough that you don't even think about them. You simply do them 
automatically. They are tiny actions that become consistent patterns. 

Wouldn't it make sense that if we wanted to form new habits, the best way to start would be 
to make tiny changes that our brain could quickly learn and automatically repeat? 

What if you started thinking of your life goals, not as big, audacious things that you can 
only achieve when the time is right or when you have better resources or when you finally 
catch your big break … but instead as tiny, daily behaviors that are repeated until success 
becomes inevitable? 

What if losing 50 pounds wasn't dependent on a researcher discovering the perfect diet or 
you finding a superhuman dose of willpower, but hinged on a series of tiny habits that you 
could always control? Habits like walking for 20 minutes per day, drinking 8 glasses of 
water per day, eating two meals instead of three. 

I think the following quote from BJ Fogg, a professor at Stanford, sums this idea up nicely. 

If you plant the right seed in the right spot, it will grow without further coaxing. 

I believe this is the best metaphor for creating habits. 



 

The “right seed” is the tiny behavior that you choose. The “right spot” is the sequencing — 

what it comes after. The “coaxing” part is amping up motivation, which I think has nothing 

to do with creating habits. In fact, focusing on motivation as the key to habits is exactly 

wrong. 

Let me be more explicit: If you pick the right small behavior and sequence it right, then you 

won't have to motivate yourself to have it grow. It will just happen naturally, like a good 

seed planted in a good spot. 

—BJ Fogg, founder of Tiny Habits 

How great is that? 

The typical approach is to dive into the deep end as soon as you get a dose of motivation, 
only to fail quickly and wish you had more willpower as your new habit drowns. The new 
approach is to wade into the shallow water, slowly going deeper until you reach the point 
where you can swim whether you're motivated or not. 

Focus on Lifestyle, Not Life–Changing 

Too often we get obsessed with making life–changing transformations. 

 Losing 50 pounds would be life–changing, drinking 8 glasses of water per day is a 
new type of lifestyle. 

 Publishing your first book would be life–changing, emailing a new book agent each 
day is a new type of lifestyle. 

 Running a marathon would be life–changing, running 3 days per week is a new type 
of lifestyle. 

 Earning an extra $20,000 each year would be life–changing, working an extra 5 hours 
per week as a freelancer is a new type of lifestyle. 

 Squatting 100 more pounds would be life–changing, squatting 3 days per week is a 
new type of lifestyle. 

Do you see the difference? 

Life goals are good to have because they provide direction, but they can also trick you into 
taking on more than you can handle. Daily habits — tiny routines that are repeatable — are 
what make big dreams a reality. 

 

Quote: "Half the world is composed of people who have something to say and can't, 

and the other half who have nothing to say and keep on saying it."  
~ Robert Frost 
 

Anita Dallas, EVP 
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